Storytelling
The next big
thing for brands

Doy Roque
M2.0 Commun ications
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Apple’s brand is said to be worth

$98.3 Billion



Google

Google is clawing at Apple’s heels with a brand
value of

$93.3 billion



%
The value of Coke’s brand is

$79.2 billion

and was
number 1 for 13 years



What do all these SSS
mean for these
companies?



166,666,667 iPhones

21% of all that Apple is worth ($458.34 billion) is there because of its brand
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31% of Google’s total value ($296.16billion) is because of brand

Google

minus 2 years sales




“Wely

minus 18 months sales

46% of Coke’s worth ($170.24 billion) is because of brand
-




How is this value
reflected in the
real world?






Google Largest Site In The World

1,200,000,000
1,000,000,000
800,000,000
600,000,000
400,000,000

200,000,000

H People| 1,000,000,000

Yahoo Sites

689,000,000




Total Market Share

Ask - Global: 0%
AQL - Global: 0%
Bing: 6%
Yahoo - Global: 8%
Baidu: 16%

Search Engine
Google - Global
Baidu

Yahoo - Global
Bing

AOL - Global
Ask - Global
Excite - Global

Google registers 5.13 billion
searches a day - comscore

Google- Global: 71%

Total Market Share
70.53%
16.04%

6.43%
5.70%
0.36%
0.33%
0.01%

@ NETMARKETSHARE ™
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Consider this...



y

From $5.46 billion
to $98.3 Billion
in 20 years.



Ctely

Grew more than
S10 billion in brand
value over 12 years



Google

Wasn't even in
the list in 2001



What's
happening
here?






Two -way communication
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THE ARPA NETWORK
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This is the network diagram for ARPA before the internet was born
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What
does this
mean for us?



We can no longer think of our brand as a logo
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Or just a product.




Because this is the new newspaper. In the internet, the minute you
make a declaration, you are barraged with thousands of questions and
comments.




Your brand-is no longer
what you say: it is.



It’'s what other people say it is.



Consider this...









How many
messages per day?
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1art & Sun)



So we go back
to 2 things



It’'s hard to trust anyone
when everyone is saying

PICK ME!












This is where
storytelling comes in



And this is how it works.






The stories that resonate the most
are the most familiar ones.



Csll it Coke or Cocs-Cols-its the same delicous drink






4 open happiness"






“Try not to become a man of success

but rather to become a man of value.”
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On January 24th,
Apple Computer will introduce
Macintosh.
And you'll see why 1984
wont be like“1984"
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rebellion






The search gjant is launching a venture
to extend the human life span.

Thatwould be crazy—if it weren't Google




Google

discovery



These stories are
based on narratives
that are recycled
time and again
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Google

crazy adventure
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against the man






“Wely

Simple: masaya ang buhay.



And we have our own
Pinoy brand stories



% San itiguel seen
BOTLINE

“632-7

Para 3 ‘tunay na saya, may tunay nasarap ng beer BOEER

@ Drink Moderately ASC Ref. No. S078P 1026108 www.sanmiguelpalepilsen.com.ph



San ﬂﬂtguel

Boys will be boys.






&

Jollibee.

Pinoy success.




Also based on recycled narratives.



% San itiguel seen
BOTLINE

“632-

s . v — \ ' N

Para s "’t"'u'nay na saya, may tunay nasarap ng beer BOEER

@ Drink Moderately ASC Ref. No. S078P 1026108 www.sanmiguelpalepilsen.com.ph
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Y PRESENTS

: : Cathy Garcia-Molina ,



JOHN LLOYD CRUZ SARAH GERONIMO
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And then we have politicians
whose life myths we pattern after.



A DEADLY GUY

(“ASIONG SALONGA? LSP)

Fle wosld till be iving by now if he
dida’t go againet the laws of God and
man. For be was once spon & time &
boy with & heart that cringed at

the sight of crucities; he

had a soul that was as pare and
Inmacent as a lamb, he had his hopes
and dreams and ambiticon. Hut be
grew up 1o be 3 man who treaded

on e wrong path and everything
e a dangercas and wreng.

He robbed people te enrichen Nanself

Be played with fire where women
were concerned . he Ailled to prow
Nimself & brave man, & man who
deerved to helong 4o the
wnderworld, He lived happdly for
a while, et only foc & while
Decause one day b got killed

and bis family saw M deand

o0 D street, & Sewspaper
covecing his ghastly face.

The crime carcer of ~Avisng
Salonga™ b one of the best

proeds that crime does not pay,

JOSEPH ESTRADA e “Asiong Salonga™

umpa
mara

»

. madiskarte,

ing kaibigan.
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TRARAMAS

CORAZON AQUINO
1033-2009

The Woman Who
Changed Asia

SPECIAL REPORT




Three myths about
Filipino women
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The Success Story:
Socorro Ramos









Why are stories

important for your
brand?



Because the stories we
construct about people
and things, and how we

identify with them lead

us to our decisions.



What computer should | buy?






Where should | live?






Who should | vote for?









Just to illustrate further



Remember
Ratatouille?



So the questions now is...



How do | make this knowledge
work for my brand?



3 questions behind
storytelling in the age
of the Internet



Question #1
What is your story?



How does it relate to the
narratives and myths of our
society?



Who are the people you are
telling the story to?



What is the conflict that makes
your story exciting?



Question #2
How are you going to tell it?



Apple and Google
have great PR?



Coke was the king of
advertising and is the
future king of social
media?



Question #3
How are we going to measure
the power of stories?



If messages are
measured by mentions,
how are you going to
measure the impact of
your brand story?



Thank you very much.



